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voTE YES onN 1ssue 4

As Tuesday, November 7th looms on the horizon, OCMA’s members, the coin machine industry
and its coalition allies stand at the threshold of a defining moment; namely, the opportunity to
exercise their constitutional prerogative by voting. A major tenet of our democratic form of
government is that it is government BY the people and FOR the people. Thus, if YOU want YOUR
voice - and that of YOUR friends - to be heard by those who write and make laws that govern
us, we must use our most potent initiative—OUR VOTE.

There are two smoking-related issues on the November 7th ballot. Issue 4, supported by Ohio’s
hospitality industry (OCMA is an active member of this coalition), seeks to establish a uniform
statewide smoking policy that doesn’t infringe upon your rights as a small business owner. Tav-
erns/ bars, bowling centers, restaurants with separate and enclosed smoking areas and other
primarily adult venues will have the OPTION of permitting smoking. Thisis Issue 4.

The other smoking-related issue is Issue 5. Thisissue, financed by an organization called
SmokeFree Ohio, seeks to ban smoking in public with virtually no exceptions. Issue 5 would
criminalize smoking in every bar/ tavern and bingo hall in Ohio and would strip YOU of YOUR
rights as a business owner. Thisiswhy Ohio’s hospitality industry opposes Issue 5 and urges a
NO vote on Issue 5.

YOU can help protect your rights as a business owner by Voting YES on Issue 4. To help with
this important effort visit www.smokelessohio.com. Please visit this website to get more infor-
mation about Issue 4. Also, there you can sign up as a volunteer, join the hundreds of other
business owners and download important election information including Absentee Ballot
Forms*.

Ohio needs a uniform, common-sense smoking policy that protects both your rights and your
jobs.

VOTE YES ON ISSUE 4

* Absentee Voting is now convenient and easy to use for ALL registered voters. With Ohio’s new “no excuse needed”
absentee ballot, EVERY registered voter can now enjoy the convenience of an absentee ballot and vote in the privacy of
their own home. To request an absentee ballot for the November 7 election call your County’s Board of Elections and
request an absentee ballot. You can do this TODAY. When you complete the ballot be certain to return it by NOON,
Saturday, November 4.
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The Search for Wisdom

Fred Koury*

The Book of Proverbs in the Old Testament speaks mainly on two topics. The first is wisdom. It teaches
the importance of wisdom and how to use it.

It also describes the benefits of wisdom when making decisions and tells us that we should cherish it. In
addition, by using wisdom, we are less likely to make critical mistakes.

The second topic is foolishness, which is what happens when wisdom is not considered. We have all
made poor decisions and good decisions, but at the time we make them, we don’t always realize we are
making poor decisions.

The obvious course to avoiding poor decisions is twofold.

Frst, be knowledgeable. The more you know about something, the better your chances of making a
good decision.

The second part is applying the knowledge. For example, many of us know what foods we should eat to
stay healthy and have a well-balanced life, but we don’t do it. That’s foolish behavior.

We know the consequences, yet we do it anyway. We think that we will be the one who gets away with
it, the one who won't develop health problems.

So to truly be a wise leader, you have to understand your problem, then act on it.

To understand a problem better, you have to look at all sides of it by seeking the counsel of those with
different perspectives. Everyone sees things in different ways, and someone else may give you an insight
you hadn’t considered that saves you from making a poor decision.

Once you are armed with knowledge, act on it accordingly. Every decision can have a cascade effect. A
good decision can lead to a whole host of good results, while a decision that is poorly thought out can be
disastrous.

People make foolish decisions when they become arrogant and think they have had so much success that
they cannot possibly fail now. The wise leader always considers failure as a possible outcome.

Seeking the advice of others and truly listening to what they are telling you will give you the knowledge
you need to make good decisions, and possibly, the warning you need to avoid poor ones. But it’s what
you do with that knowledge that really matters and that will ultimately determine whether you are wise or
foolish.

* Mr. Koury is President/ CEO of Smart Business Network. This article appeared in the October issue of Smart
Business Columbus and is reprinted with permission.
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Tax-Free Benefits for Your Employees!

If your company is not offering Section 125 Hexible Spending Accounts to your employees,
you may be missing the boat. Here's a great way to offer a tax-saving benefit to your em-
ployees AND you can do it regardless of whether you offer a group health plan or not.

IRS Section 125 Hexible Spending Accounts (FSAs) have become very popular and are
strongly encouraged by the government. “Hexible Spending Accounts were established under
the tax code to provide incentives for better health care,” says IRS Commissioner Mark W.
Eversong. Now two important enhancements have made them more popular than ever. Re-
cently the IRS stated that if an employer previously had elected the traditional “use-it-or-lose-
it” constraint, it now has been loosened to allow participants to make claims for money in
their accounts for up to 2 1/2 months after the end of the benefit year. The other ruling al-
lows non-prescription medicines such as over the counter (otc) antacids, allergy medicines,
pain relievers and cold medications to be paid for out of the account. With a lot of medicines,
such as Claritin, now available over the counter, FSAs are making a big comeback as popular
benefit programs.

These programs can be virtually “no cost” programs for you as an employer, as employees
traditionally “redirect” some of their pre-taxed salary into an account that is “earmarked” for
medical expenses the employee or any eligible family member has. As these expenses are
incurred throughout the year, they are paid using tax-free dollars from the account. An addi-
tional feature that has made these programs even more hassle free is the allowance of debit
cards to be used to pay for the expenses, so that the expense can be paid at the time of ser-
vice. (In the past, time delays in getting reimbursement from the accounts made them more
difficult for employees to see the value of the plans.)

The expense of setting up these plans are often negated by additional tax savings by you, the
employer, as FICA taxes (7.65%) are saved on all “redirected” salary.

Some employers who cannot afford group health insurance plans are offering FSAs and add-
ing employers contributions to each employee account as an incentive to attract and/or retain
employees.

If your company wants more information on these plans, or on other Consumer Driven Health
Plans such as Health Savings Accounts or Health Reimbursement Accounts, please call Tom
Kostohryz at 1-800-333-5394.

Editor’s Note: Periodically OCMA brings you timely information from Mr. Kostohryz who has been OCMA'’s
benefits consultant for over twenty years. Itisin YOUR own best interest to regularly review YOUR insurance
needs/plans in today’ s ever-changing environment. Whether it be health, life, vehicle, pension/retirement, key
personnel, etc., etc. atoll free call to Tom (1-800-333-5394) just may be the best one you’ve madein along time.
Call eveniif all you want to do is compare rates. At least you will know if your current insurance provider is truly
giving YOU the most competitive rates. You have nothing to lose and much to gain.
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Governor Candidates Meet with OCMA

In recent weeks OCMA officers and staffers met with the two leading candidates for Ohio’s governorship at
the OCMA office,

This gave Ohio’s operators a unique opportunity to voice/express their industry concerns and to hear directly
from each candidate how he proposed to “jump start” Ohio’s lagging economy.

Here are a few of the photographs taken at these two historic events.

Ted Strickland Meets OCMA

OCMA Director Jm Comdla& Ted Strickland

OCMA Director Kerry Shaffer & Ted Strickland

OCMA Treasurer Rodney Stebelton & Ted Strickland

Ted Strickland & OCMA Exec. Vice President
David Corey.
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Ken Blackwell Meets OCMA

OCMA President Laughlin & Ken Blackwell OCMA Past President Bill Westerhaus
& Ken Blackwell

OCMA Past VP Harold Laughlin &
Ken Blackwell David & Kimberly Corey with Ken Blackwell

OCMA Exec. Director Judith Martin
& Ken Blackwe |

Ted Strickland, Democratic Congressman from Lisbon, met with OCMA on September 12th.

Ken Blackwell, Republican Ohio Secretary of State, met with OCMA on September 18th.
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NEWS FROM AROUND THE NATI ON

Florida - On October 13 a Miami judge refused to ban sales of a controversial home video game called
“Bully”. The case resulted from a suit filed by anti-violent game advocate Jack Thompson. Mr. Thompson
used public nuisance statutes as the basis for the suit. The game became available in stores on October
17.

Minnesota - The National Summit on Video Games, Youth and Public Policy was held on October 20 in Fal-
con Height, Minnesota. Game ratings and public awareness will dominate the agenda. The event is spon-
sored by the National Institute on Media and the Family and lowa State University. The Summit will focus
on children’s access to violent and sexually explicit games. In a series of open forums, NIMF officials and
academics will review emerging trends related to video game rating systems, education and government
regulation. They will also assess the accuracy and impartiality of video game ratings and recommend a 10-
year action agenda.

Nebraska - If, on November 7, Nebraskans vote in favor of Initiative 421, slot-style video games could be
legalized under the label “video keno”. There are currently some 140 counties, cities, and villages
(including Omaha and Lincoln) that allow traditional keno, which is played with winning numbers and dis-
played on a single large screen within a licensed location. Local keno parlor operators were successful in
their bid to place the measure on the ballot.

North Carolina - On October 1st, operators of video poker machines began their compliance with the
state’s new law that mandates no more than two video poker machines per location. By March, 2007, the
number of machines per location must be reduced to one, followed by a total elimination of all pokers start-
ing in July. However, a coalition of operators filed a lawsuit in September to keep the machines legal
throughout the state.

Ohio - According to a story in the Toledo Free Press, ASCAP (The American Society of Composers, Authors
and Publishers) collected fees from one club owner in the amount of $1,350 for its 2006 license and waived
back fees in the amount of $2,562 as part of its on-going license enforcement program. In addition,
ASCAP reported that earlier in October it ordered one California nightclub to pay more than $85,000 to its
members for copyright infringement. ASCAP Senior Vice President— Licensing, Vincent Candilora said
ASCAP sues as many as 400 scofflaws annually and “always wins”. News stories such as this may help per-
suade locations to work with jukebox operators to : (1) avoid paying higher fees themselves and (2) bypass
the threat of remaining unlicensed and risking court action.

Oklahoma - On October 11, U.S. District Judge Robin J. Cauthron issued a preliminary injunction blocking
implementation of Oklahoma's law banning youths' access to allegedly violent vide games. Judge Cauthron
termed the bill unconstitutional.
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AMOA Expo 2006 Overview

Andy Shaffer, OCMA Director/AMOA Vice President, prepared thissummary for STRAIGHT TALK.

If 1 had to pick one word that defined thisyear’s Expo, it would be ‘festive.’
The 2006 AMOA Internationa Expo, September 27-29, 2006, in Las Vegas was, by virtually all measurements, a major success

There was a very positive energy in the South Halls of the Las Vegas Convention Center during the three days of the show. With
more than 500 booths and 165 exhibitors as part of this year’s AMOA Expo, the attendees were able to walk the floor and view
many new and exciting products.

At this year’s show, there was a combined total attendance of more than 6,000, which included both AMOA and Fun Expo. A
total of 46 exhibitorstook advantage of the AMOA Show Specials and buyers were able to tap into many discounts that were
published and distributed at the show. Balloons and floor stickers helped direct buyers to the participating booths.

Five seminars coordinated by the Expo Education Committee, were held on Wednesday and Thursday during the show and were
enjoyed by alarge number of attendees and exhibitors. The topics for these seminars were:

*VIDEO GAME REPAIR, PART 1 & 2WITH RANDY FROMM

« WHAT TO DO BEFORE DISASTER STRIKES

«HOW TOBUILD ABETTER YOU WITH SPEAKER BRYAN DODGE

*HOW TO BUILD A COMPLETE SALESPERSON WITH BRYAN DODGE

*TRADE TIPSFROM THE SCHOOL OF EXPERIENCE SPONSORED BY THE CENTURY CLUB

The Wayne E. Hesch Scholarship program rai sed more than $70,000 — the largest net amount in many years— with over 60
companies providing productsto raffle. A new Sea Doo watercraft wasthe grand prize for theraffles.

Each year, AMOA solicits feedback from exhibitors before the show closes. Each question asked for a 1-10 rating on the over-
all value of the show, with 10 being the highest. AMOA collected 101 of these surveys—representing about 61 percent of the
show’ s exhibitors—and of those, 70 percent rated the show a7’ or above.”

The 2007 AMOA International Expo will again be held in Las Vegas at the Las Vegas Convention Center in the North Hall,
Thursday, September 27 through Saturday, September 29, 2007.

Mike Zappa,OCMA Director/AMOA Director, prepared thissummary for the Industry Promotion and the Industry
Standar dization committees.

Industry Promotion — Threeinitiatives were covered during the committee meeting: (1) The“Think Tank”, a collaborative
effort between AMOA and AAMA to identify promotional opportunities that can be developed jointly by the two national in-
dustry trade associations. (2) The 88 dide program —apromotiona test on the Internet, featuring a one-minute trivia contest
focused on coin-op equipment, was reviewed. The serried of four programs was presented, and as yet, no decision has been
made about continuing the program. (3) An Amusement Development Competition isbeing considered by the committee.
Thiswould feature the creation of a game devel opment program with one or more academic ingtitutions as a way to gain public-
ity for our industry and also to introduce the trade to the new generation of coin-op talent.

Industry Standar dization - Two on-going projects were reviewed/discussed: (1) In an effort to create awareness for industry
standards, a manufacturer recognition program was created. Starting with the jukebox category, those manufacturers who were
deemed to be adhering to the existing standards would be presented with an “Approved AM OA Standards’ logo to use on the
product and in promotion. A pressrelease will be issued soon announcing the program. (2) In Europe, these has been an issue
called ROHS (Restrictions on Hazardous Substances), which, to date, has not garnered much attention in the US. However,
some are concerned that industry egquipment containing lead and other materials defined as hazardous could be impacted. The
committee will investigate how ROHS might affect the industry and provide an update.

AMOA Board members representing OCMA include: Jeff Reed - VP, Andy Shaffer-VP, Kerry Shaffer, and Mike Zappa.
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